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Brands meet layers of different consumer needs  
 
 
 
 
 

CONSUMER NEEDS  
 

 
 

Taste, price/rates, pack size, format, service  

Touch point , etc.  Functional needs  
 
 

Peer group identification, social level, lifestyle   
Identity needs  

 
 

Feeling and personality aspiration  
 
 
Emotive needs  

 

 

Brand personality ï fun - loving, serious  Symbology  
 

 
 

Family, older, female 

etc.  

 
Social values  

 

 
Sweet, rich, premium, compact, easy to use   

Product features  
 
 
 
 

BRAND IMAGE  
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Different Dimensions of Emotion  
 
 
 
 
 
 
 
 

Expressive Needs 
How does the brand 
make me look?  
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Gratification Needs 
How does the brand 
make me feel?  
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Emotion is the jewel beneath the surface  
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What feelings and emotions drive the voters of the  
Flemish parties?  

 
 
 

A picture of the inside é 
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CUNNI
NG 

Words, words, wordsé 
 
 
 

 
WEDDING 

 

LOYALTY 
MOTHERLY PEACE FLOWER 

HEALING 
GIFT 

GOD
 

FAMILY
 

SECURITY  HOUSE HONEST 

COURTESY FORGIVENESS INHERIT COMFORT REWARD 

PROPERTY
 

RESPECT MONEY BIRTH JEWEL TENDERNESS JOY
 

RELIGION  

HONOUR
  

PURITY
 FONDNESS TRUST

 LAUGHING
 

HOMELAND VICTORY WEALTH
 

TOGETHER  

FRIENDSHIP
 

MERCY COMFORTING
 

COURAGE
 

COUNTRYSIDE
 

PRIEST CEREMONY CAUTION 
VALUABLE 

PROTECTION
 

NEST  

FASHION 
SOFTNESS 

FREE SOFT 
HOLY 

MORAL
 FORTITUDE HERO TAKING CARE

 
BOOK ADMIRE BUY 

ELEGANCE
 

MUSIC
 

EMPLOYMENT NOBLE 
JUSTICE

 
THEATRE CHILDHOOD 

DYNAMIC
 

SLIMNESS  

CARESS
 

DISCIPLINE MODERATION HUMBLE  

ACCURACY DEVELOP ANIMAL 

TRADITION SCHOOL
 

TEACHING MODESTY VOLUNTARY GOLD HUMOR
 

PERFUME
 

 

OBEDIENCE
  

EQUIPMENT
 SOUL DESIGNER PATIENCE AMBITION ART POETRY

 
GREEN 

FLEXIBILITY INTIMATE
 

SCIENCE GLORY BUILDER TREE
 

BLUE
 

RULE CONTEMPLATION ETERNAL SOLID WORSHIP 
FEMININE

 FERTILISE 

SACRIFICE
 

 

PERFECTION
 PRODUCE 

EFFECTIVE CONQUER WATER MOON
  

DREAM
 

INDUSTRY 

BAN
 TRADE UTILITARIAN  

WRITING
 

 

VIRILE
 GAME SKIN DESIRE 

 

BORDER
 SOVEREIGN 

SPEECH
 

SPECIFIC SUBLIME SWIMMING  

LIGHTNESS
 

ELITE  
SOLDIER LOGIC 

RED 
INVENTOR ORIGINAL SEDUCE

 

LAW SAVING 
AGEING MASTER  

IMMENSE
 SENSUAL MAGIC 

EMOTION 
OCEAN 

METAL
 

EFFORT KNOT
 

BETRAY INFINITE FLOW SENSUAL 
HUNT DOUBT ABSOLUTE 

THINKING 
SOPHISTICATED 
MOUNTAIN

 
BOHEMIAN

 

WALL TENACITY MOTIONLESS POWER 
RESEARCHER 

 
 CHALLENGE 

FLIGHT
 ISLAND 

NUDITY
 

PUNISH
 BREAK RIGID

 
WAR

  

STRANGER
 TOP 

DETACHMENT 
QUESTIONING COMMAND 

QUESTION 

ERROR 

FEAR
 

SECRET  

MASK BOLDNESS 
DIFFERENT

 

SLYNESS 

LASCIVIOUS 

HARNESS
 

MISTRUST
 

CLIMBING
 

ADVENTURER
 

DEATH VOID  

UNKNOWN
 IRONY CHANGE 

RIFLE CRITICIZE 
SCREAM 

 

CHAOS FIRE 
SPEED WILD 

LABYRINTH 
 

ATTACK 

DESERT 
REBELLION 

MYSTERY 

 

STORM 

DANGER 
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Semiometrics : A brief introduction  

210 words, 13 dimensions, 4 quadrants, 2 axes  
ATTACHMENT 
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PROPERTY
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PURITY
 

FONDNESS TRUST
 LAUGHING
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WEALTH
 

TOGETHER 
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MERCY COMFORTING
 

COURAG
E

 COUNTRYSIDE
 

PRIEST CEREMONY
 
CAUTION 

VALUABLE 
PROTECTION

 
NEST  

FASHION 

SOFTNESS FREE 
SOFT 

HOLY 
MORAL

 FORTITUDE HERO TAKING CARE
 

BOOK ADMIRE BUY 
ELEGANCE
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EMPLOYMENT NOBLE 
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DISCIPLINE MODERATION HUMBLE ACCURACY
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TRADITION SCHOOL
 

TEACHING 
MODESTY VOLUNTARY GOLD HUMOR

 
PERFUME

 

OBEDIENCE
 

 
EQUIPMENT
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SCIENCE 
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 FERTILISE 
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PERFECTION

 PRODUCE 
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DREAM
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WRITING
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LIGHTNESS

 

ELITE  
SOLDIER LOGIC 

RED 
INVENTOR ORIGINAL
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RIFLE CRITICIZE 
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REBELLION 
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Order 
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The soul of  Flemish  
party voters  in words  
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CD&V Preference: 
 

 

Attachment: 

Faith, tradition, employment 

Duty:  

Borders, ageing, the hunt 
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CD&V Potential:  
 

 

>  charity, solidarity, respect, 

community spirit 

<  individual 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

© TNS May 2014  12  

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Green Preference: 

Attachment Pleasure 

> Solidarity, trust, affection, 

nature, creativity, intellectual 

challenge, other 

< Violence, aggression, power 
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In all 4 quadrants: 

AP: refinement, culture 

AD: caring, ethics, teaching 

DD: rational, rules, soundness 

DP: the óothersô, resistance, red 

-: 

elitist, love and fidelity, virility 
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